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CHAT GPT AND ARTIFICIAL INTELLIGENCE IN HIGHER
EDUCATION INSTITUTIONS : CHALLENGES AND ETHICAL
IMPLICATIONS

D G.R.Junnaykar

Assaciate professor, STC College Banhatti

ABSTRACT

ChatGPT is an advanced language model based on the GPT-3.5 architecture developed by
OpenAl. It leverages deep learning techniques to generate human-like responses and engage
in intcractive conversations with users. This abstract provides an overview of the ChatGPT
technology, highlighting its capabilities, applications, and impact. ChatGPT excels at
understanding natural language input, interpreting context, and generating coherent and
contextually relevant responses. It can assist users in various tasks, including answenng
questions, providing information, offering suggestions, and engaging in creative of
informative conversations. ChatGPT has found applications in customer support, virtual
assistants, content generation, language translation, and educational settings. It offers a user-
friendly interface for interacting with the model, making it accessible to technical and non-
technical users. However, ethical considerations, such as biases, misinformation, and misuse,
should be carefully addressed when deploying and using ChatGPT. Ongoing research and
development in natural language processing and machine learning are expected to enhance
the capabilities of ChatGPT further, enabling more sophisticated and contexi-awarc
conversations. In conclusion, ChatGPT technology represents a significant advancement n
human-computer interaction, potentially revolutionising how we communicate, aCCEsS
information, and utilize Al-powered conversational agents.

KEYWORDS- informational intent, navipational intent, transactional intent, commercial
investigation intent , USES search behaviour, content optimisation, SEO strategies search
querry analysis, users intent targetig , sesarch engine ranking factors.

INTRODUCTION

This Quick Start Guide introduces Chat GPT, an Artificial Intelligence (AI) tool that has
(aken the world by storm, reaching 100 million users just two months after being launched.
The Quick Start Guide provides an overview of how Chat GPT works and explains how it
can be used in higher education. The Quick Start Guide raises some of the main challenges
and ethical implications of Al in higher education and offers. practical steps that higher
education institutions can take.

This Quick Start Guide was published in April 2023. Artiticial Intelligence (Al) is a rapidly
developing field. This guide is based on GPT-3.5, the latest free version of Chat GPT
available at the time of writing. As well as dynamic changes in technology, the ethical
implications of Chat GPT and other forms of Al are also swiflly advancing. Readers are
advised to constantly check reliable sources for the latest.
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WHAT IS C]‘IAT GPT? , ¢ Wi[h a cﬂmputﬂf iﬂ a more
Chst GPT 1% & lnguege meda T alIUwsI’pe?‘ngﬂi’ra]t?iir?’crc-trained Transformer” and 1s
AR dr potseriatinll s Smndﬁm?;uuge models developed by open Artificial

the name piven to a family of natural ; : i

Intelligence (Al). This is also known as a form of generative Al because of its ability to
produce original results. i :
Chat GPT uses natural language processing to lean frr{m Internet data, pr-?ﬂ;n_dﬂ:lg ua;?,r? with
artificial intelligence-based written answers to questions or p IR 1csedm; s harﬁ
trained on large text data sels to learn to predict the next word in a sentence and, o i
generate coherent and compelling human-like output in rc;p.{mse to a question or state_menl.
In the case of Chat GPT, 570 gb of data representing 300 billion wn;-rds have been supplied to
the system and it has around 175 billion parameters. We can think about Chat GPT as a

“computer robot” with whom you can talk about anything.

This is helped by its user-friendly interface. Chat GPT can be asked for data, analysis and
even an opinion. However, the algorithm by which it works does not take a definite position,
as its interpretation is based.on the statistical analysis of billions of texts on the Internet.

This Quick Start Guide is based on GPT-3.5, the latest frec version of Chat GPT available at
the time of writing. Subsequent versions are expected to have more functionality including
the capacity to interpret different types of data and with more advanced writing abilities.

1. https://www.sciencefocus.com/future-technology/gpt-3/

2. Almost anything: Chat GPT has been trained to refuse inappropriate requests e.g.,
questions that violate someone’s rights, promote discrimination are Qffensive or

deliberately seek to mislead. While robust, this training is not foolproof.

3 https:ffwmv.timcshighereducation.carnfuawsfgpt-4s-launch~another—step-change-ai-
and-higher-education

GET STARTED WITH CHAT GPT THIS STEP-BY-STEP GUIDE
Create an account
1. In any internet browser, go to: https://chat.openai.com/
2. Create an account:
a. Enter your email address or connect a Google or Microsoft account.
b. Create a password (at least § characters).
c. Check the email address for an email from Open Al and click to verify your email address.
d. Enter your first and last name and date of birth. _
e. Enter your phone number.
f. Enter the verification code that you receive by text message.
Note that Cli.'at;_GI‘T is not currently available in all countries.
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ARTIFICIAL INTELLIGIEENCE

Chat GPT is based on machine learning, which is currently the most popular technique in
Artificial Intelligence (Al) technology, This section summarizes the different types of Al
One way to understand Al is by classifying it by capabilities: Artificial Narrow Intelligence
(ANI) and Artificial General Intelligence (AGI). ANI, or weak Al is the type of Al that has
been achieved so far, AGL, il ever reached, would be comparable to human intelligence. ANI

)

—

=

% has two main fimctionalities: reactive machines and limited memory. Reactive machines are
the primary type of Al that store memories or experiences. They solely react to a current

) Seenario as they are taught one thing or {ask and are rarely applied to other scenarios. The

P— most famous example of are active machine is TBM’s Deep Bluc computer, which was able to
play chess and beat international grandmaster Garry Kasparov. Limited memory stores

T~ i'nf::r!'malion for a short time and reacts to it For example, autonomous vehicles or self-

driving cars use the iriformation of their surroundings and automatically make decisions such

—
% then models), expert systems, and knowledge graphs. Symbolic logic is most typically
% applied in chat bots, which determine the nature of a user’s problem through a series of
closed questions, from where the chat bot may refer users to a human agent. Knowledge

% graphs are ways to connect and explain different concepts/data that are not based on machine
-~ learning. ;

=

>

-

CHALLENGES AND ETHICAL IMPLICATIONS

The impact of Chat GPT on higher education has been immediate and divisive. Although its
applications in higher eduecation are extensive, many universities have already banned it over
fears of student plagiarism, and several countries have blocked Chat GPT, This section distils
the main challenges and ethical implications of Chat GPT in higher education.

LACK OF REGULATION

s Chat GPT is not currently regulated, a concern addressed by the UNESCO Recommendation
on the Ethics of Al (see next section). The extremely rapid development of Chat GPT has
- caused apprehension for many, leading a group of over 1,000 academics and private sector
" leaders to publish an open letter calling for a pause on the development of training powerful
9 Al systems. This cessation would allow time for potential risks to be investigated and better .
« understood and for shared protocols to be developed. Privacy concerns in April 2023, Italy
became the first country to block Chat GPT due to privacy related concerns. The country’s
" :
»
)

personal data used to train Chat GPT. The authority also raised ethical concerns around the
tool’s mability to determine a user’s age, meaning minoys may be cxposed to age-
Inappropriate responses, This example highlights wider issues relating to what data is being
collected, by whom, and how it is applied in AL Cognitive biaslt is important to note that
' Chat GPT is not governed by ethical principles and cannot distinguish between right and
' wrong, true and false. This tool only collects information from the data bases and texts it

YWalime-57 Na 1 M0
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processes on the internet, so it also learns any CGF‘.Y}:U";O
therefore cssential to critically annlyze the 1:&:51.1]{&‘ i 1‘11 :
sources of information. Gender and diversily Cnnf;c:l_ns AT O e Bile hand, vefeus
discrimination are not unique to Chat GPT but to all forms {) rf;gearch;’devebpmeni o AT
the lack of female participation in subjects 1'§!nts-:l to Al and 1n g e pinslign
and on the other hand, the power of generative Al to produce an

discriminates or rein forces gendered and other stereotypes.
ACADEMIC INTEGRITY

The main concem that has been expressed about Chat GPT in higher cduFatxon rf‘liﬂi ;‘;
academic integrity. HEIs and educators have sounded alarm bells about the 1t1c{;ease ; SThi
plagiarism and cheating if students use Chat GPT to prepare or write essays an {[:JXHII'L::: s
may have deeper implications for subjects that rely more on written inputs or in fannatmln re
call, areas that Chat GPT can better support. There are also concerns that existing tools to
detect plagiarism may not be effective in the face of writing done by Chat GPT. This has
already led to the development of other applications that can detect whether AT has been used
n writing. In the meantime, multiple HEIs around the world have banned Chat GPT due to
concerns around academic integrity and others have updated or changed the way they do
assessments, basing them instead on in-class or non-written assi gnments,

PRIVACY CONCERNS

In April 2023, Itely became the first country to block Chat GPT due to privacy related
concerns. The country’s data protection authority said that there was no legal basis for the
collection and storage of personal data used to train Chat GPT. The authority also raised
ethical concerns around the tool’s inability to determine a user’s age, meaning minots may be
exposed to age-inappropriate responses. This example highlights wider issues relating to what
data is being collected, by whom, and how it is applied in Al

COGNITIVE BIAS

It 1s important to note that Chat GPT is not
distinguish between right and wrong, true and false. This tool only collects information from
the databases and texts it processes on the internet, so it also learns any cognitive bias found
in that information. It is.therefore essential to critically analyse the results jt provides and
compare them with other sources of information. Gender and diversity Concerns about
. gender and other forms of discrimination are not unique to Chat GPT but 1o 4l forms of AL
On the one hand, this reflects the lack of female participation in subjects related to AT and in
research/development on Al and on the other hand, the power of generative Al to produce and
disseminate content that discriminates or reinforces gendered and other stereotypes.
ACCESSIBILITY

governed by ethical principles and cannot

. There are two main concerns around the accessibility of Chat GPT. The first is the lack of

availability of the tool in some countries due to government regulations, censorship, or other
restrictions on the internet. The second concern relates to broader issues of access and equity
in terms of the uneven distribution of internet availability, cost and speed.coilu9
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In connection, teaching and rescarch/development on Al has also not been evenly spread

around the world, with some regions far less likely lo have been able to develop Knowledee
or resources on this topic.

COMMURCIALIZATION

Ch:.“ Lii.i"i' was created by a private company. Open Al. Whilst the company has pledged to
maintain a  free version of Chat GPT, it has launched a subscription option
(currentlyUS$20/month) that offers greater reliability and faster access to new versions of the
wal. The involvement of private entities in higher education is not new and calls for care and
regulation if sclecting Al and other tools that are run by companies dependent on making

profit, may not be open source (and therefore more equitable and available), and which may
be extracting data for commercial purposes. i

CONCLUSION

The world needs stronger ethical rules for artificial intelligence. This is the challenge of the
hour. UNESCO recommendation on the ethics of artificial intelligence sets the appropriate
normative framework member states all endorsed these recommendations. This is the high
time to implement the strategies and regulations at national level we have t0 walk the talk and
ensure we deliver on recommendation objectives.
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The Role of Microfinance in the
gconomic Development of India

Dr. Reshma S. Gajakosh™*
f—-_
In the present scenario, Microfinance has become a very popular mode of financial- service It
loping countries and India is not an exception to that. The loans given by Banks

cconomically develor e ;
1o the poorer for built up their life security. As a result, microfinance providing the loans to poorer

with achieving their goals. M"-‘Wﬁ?fﬂﬂce services are designed to reach the cuslomers, like, poorer
popuiaﬁan groups, and targets socially mm:ginafized, or geographically, ete., so it'’s to help them
become Ecl'f'ﬂfﬁﬁ'wm and s.e!ﬁconlm:'!cr . ~T{“3 paper attempts to study the present progress and role
of Micrefinance i the Indian _Ecanon'{y. Microfinance is providing financial services to low-income

oups who tradi t:ar_mﬂy lacl in fmnkmg and related services. It is not just about giving microcredil
{o the poor rather it is an economic development tool whose ebjective is to assist the poor to work their

way out of poverty.

Keywords

Introduction, Features, Objectives, Types, Importance, Present Status

Introduction

Microfinance is also known as Microcredit. It includes financial service and individuals

for developing their business. Microfinance includes microcredit; small loan provision
to the poor people, savings and, checking accounts, and micro- insurance and payment
systems. The Microfinance sector has grown rapidly over the past few decades. Nobel
Laureate Muhammad Yunus is credited with laying the foundation of the modern

*Assistant Professor and HOD, Department of Economics, STC, Arts and Commerce College, Banhatti, Bagalkot.

Emailreshmasg23@rediffmail.com

L B

e e i 2 -
i 0 o ST B e . € T

("E Scanned with OKEN Scanne



yo= Vinbee ot Deeear D

'\:!*]l A ',:- the wst i i Ve Stol byrameen l‘nl‘h. Hﬂlll."llill'qh i“ |q-“..
b i,

Nfoetpenes 10 ol et o feal fm povertye enadieation but g,
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Objectives of Micro Finance
The main omectives of the Microfinance are ns follows:
1 Toetudy the features and objectives of the Microfinance.
Ta study the types of Microfinance.

3

Ta study the impact and significance of micro finance- services in Indig,

3

s

Review of Literature
Dr. MadanLalSingla. (2014). In his research paper analyzed the role and challer
of Microfinance in the economic development of India. The paper concludes ﬂlatu:
Aicrofnance sector has made substantial progress OVEer the PaSt few decades and hWUgh
<he number of people above the poverty line in India. This sector plays an imp
~ole in the beginning and expanding the small business by offering small loans to gy,
income groups which generates income and employment to local communities,
Praveen Kumar, (2015). In his research article studied the role of Microfinancs j

economic development of underdeveloped countries. The paper concludes that mim
inating poverty in developing nations of the world,|

firpnee has become a tool for elim :
he rural people to achieve affordableeconomic, social

has given an excellent chance to t op| -
2nd cultural empowerment, Jeading to higher living standards and quality of life,

Chandra Prasad Dhakal’ & Prof. Dr. Govinda Nepal? Microfinance is defined as:
development tool that grants or provides financial services and products such as ver
small loans, savings, micro-leasing, micro-insurance, and money transfer to assist th

very or exceptionally poor in expanding or establishing their businesses.

Research NMethodology

This paper is basically theoretical background. It is based on information obtaie
from secondary sources, The secondary source was collected about the different journt

research papers, articles and websites ete.
Features of Micro Finance
Soume of the significant features of Microfinance are as follows:

1. The borrowers usually belong to the low -income group.

microloa®

2. ILoansoffered under the microfinance are usually of n small amount, ..

3. The loan tenure is also very short.,

(¥ Scanned with OKEN Scanne
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importance of Microfinance in the Indian Economy

Muernfinanee plays an impoctant vital valein the Indinn economy (ke
] omy 1o h
[ the fan

wivE -r,-*”
1. Poverty Reduetion :n the year 19705 Poverty Reduction Progry
focused on rural areas: The program refers to free education; free .

far children, free health ecare facilities for poor people to improye
conditions. To remove the poverty line most of the nations have beer, condy -

; b / gt

various policies and programs. Like, Integrated Rural Development meTa:"
(IRDP), Jawahar Rozgar Yojana, Rural Housing- Indira Awaas Yojana ey,

Mimip,
'Th-:ln hieq)
Cheit iy,

£ wy

=

Women Empowerment : [n India, the Micrf:-ﬁ nANnCE s%:hf:r{:r: 18/ dominated by St
Help Groups (SHGs) as an effective mechanism for providing financial.sopy: ;
poor for leading to their empowerment.

3. Financial Stability : Local Government or econr:tmics 35 he]ping_ tnrpmvide thely
ineome of poor families who have become financially stable. Thisis a largesi py

in Micra finance Heonomic development. M?cmﬁnanm loan:r, give the peOple iz,
pifered some opportunities to generate their income and getting fﬂr_nﬂcéssiﬂggm
as food, shelter, basic medical weeks. It is reduces the poverty line and besag
local and national economics.

4. Job Creation : Microfinance lenders focus on g_iving loans to P\an]:ﬂ wha live
some of the poorest areas of the loeal, for improving and dewlu_lpt{::g jobs. The ich
these small businesses create a significant rolein thpgia local societies (areas) wher
the jobs are scarce. In this way a small communities are earning were income
within their community. So it helps stimulate local economic growth.

Conclusion

NABARD was the first organization to introduce the concept of Microfinance t
enhance agriculture and rural development activities in India. The Microfinance !
steadily growing through SHGs. In this way, Govt, of India and RBI has also doneal
for easy accessibility of financial-services to poorer and small businesses. This sector)
playing an important role in the area of small business by offering small loans to lower
income groups, Microfinance is also helping in generating income and employment to 1o
communities.

References
1. Dr. Madan Lal Singla, “Role and challenges of Microfinanee in the tconomic development®

India” LIREM, Volume 4, lssue 3 (March 2014) (ISSN 2231-5985)
NABARD:Status of Micro Finanee in India 2018.19"

Parveen Kumar, "A Stud icrofinance in India,” International J

| Applied Scieoee?
Technolopy Nesearch Ex al. & Issue 3. Moy June. 2015,

Ca-ordinator

AR i al™
1QAC G Arts & Commerce cuﬁ
: ie and Cammarce College 2l
Gﬁ:}:mﬁ‘;ﬂn Nist. Bagalkote BANHATTI-587 31
. Scanned with OKEM Scanne




A B Fray
Erdetils TN

& PV

11 TP o ben SFiandt ol Lo P iy - 2 md




(iv) ‘

First Edition - 2024

ISBN — 978-81-973610-8-]

© Publishers

- All right reserved. No part of this publications may be reproduced in
any form without the written permission of publishers.

Price : 495/-

Published By :

Current Publications

A-15 Kalakunj, Maruti Estate Road,
Opp. R. D. Public School,’

Maruti EState, Shahganj Bodla Road, |
AGRA-282010 (U.P)

Mob: 09457780387, 07017544862

E-mail : currentpublications00 1 @gmail.com
Website : www.currentbookpublication.com



AN IMPACT OF ARTIFICIAL INTELLIGENCE ON | |
SOCIAL MIEDIA MARKETING ks
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Mail Id: gjunaik@gmail.com

Abstract

Social media plays very important role in digital marketing
strategy. The number of global social media users is increasing rapidly
and is predicted to reach 4.41billion by2025.This is the best plot form
to communicate, share ideas, engage with brands, and find
inspiration for purchases. With the rush to gain a competitive
advantage on social, Al software and social media applications are
seeing tremendous growth. The Al in the social media market is
expected to achieve a CARG of 28.77% over then extfive years, reachin
gavalue of USD3,714.89 million by 2026. Artificial intelligence (Al s
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with the right messaging and conterit Lol

to engage with your brand. is Al algor
Keywords: social media, catbodts,
creatien, scheduling
Introduction ed to describe the
Artificial intelligence (Al) is the term us ‘ W
emulation of human intellectual functions by maChm_ES’ : 5
learning, self-correction, and reasoning. Several industries,
including social media marketing, are being transformed by Al. The
term “social media marketing” (SMM) implies the use of social
media websites to advertise 3 brand, product, or service. It entails
Producing material for social media platforms, sharing it there,
Interacting with followers, and examining social media metrics.
Currently, Al is being used extensively in SMM. Al algorithms

are used to analyze social media data and generate insights that
can be used to optir_nize SMM strategies. Al
being utilized to Provide custo

ithmes, Conte,,

connect with. Instagram uses Al to
for users to follow.
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COhve o e Iy s e e fite of i
s o utillizine Ar :
) i il Zing Alin SMM is the canabil by

: sers are most likely to engage with
a4 particular ad and then target the advertisement to those users.
This can result in higher engagement rates and more effective
advertising campaigns. Another benefit of using Al technology in
SIMIVE s the ability to automate tasks such as content creation,
scheduling, and analysis. This allows social-media marketers to focus -
on more strategic tasks, such as developing marketing strategies
and building customer relationships. There are many successful
examples of Al-powered SMM campaigns. For instance, Coca Cola
used Al to analyze social media cover stations an did entity trending
topics, allowing them to create personalized content that resonated
with its target audience. Sirnilarh,'r, Sphere used Al-powered chat
bots to provide customized product recommendations and improve
customer service.

Review of Literature:
According to Ravi Bandak kanavar (2023) Al has significantly

impacted social media marketing by providing advanced tools and
platforms that efficiently analyze user data and create targeted
campaigns. Al also offers opportunities for automation and
personalization, enabling marketers to get their target audience
more effectively. However, there are ethical considerations to keep
in mind when using Al technology in social media marketing, such
as the potential for bias and the importance of protecting user
privacy. :

Shikha Khatri (2023) says social media marketing is must for
any business looking to succeed in the digital world. But with billions
of users and endless content, it's thoughts and out. That's where
artificial intelligence and machine learning come in. By leveraging
these technologies, businesses can automate processes, gain
valuable insights, and provide personalized experiences to their

customers.
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Objectives of the Study: | . |
1. To find out the awareness of Al in social F!WEG"E‘ marketmg
2. To analyze the Impact to Al on people’s “f‘-:-_’- "
3. To find oyt which is the most important social media platfﬂ“‘ns
for marketers world wide.
4,

Hypnthesis of th

cial Intelligence is vital for the success of social medis
Marketing

To understand the be

st aspects
sacial med;i

4 Marketing.
e Study

as well as challenges of Al

H1-Artifi

HO-Artificial Intelligence IS not vita| for the success of socjal
Media Marketing
Research Methudningy

i Primary data: The Primary datg has been collected by Providing
questionnaire tg different users of socjz| media by source of
Google forms.

2. Secondary data- The secondary data has been collected by
reterring to various case studies websites, 'Nterview do the
resources,

3. Population and Sampling technigye: The Population of the
study to consist the 30 Viewers. The Sampling method
adopted is Random sampling.

4. Research Design: The study is Analyticg and
nature. Data is analyzed a

: €scriptive in
S a descriptiye stud
of suitable diagrams.

Y With the help
Analysis of the study: .

fakraer g e Hies oy
3 = r
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It is observed that the demographic variables are 63.3% of

total respondents are female and36.7%aremale.

e ey T T G
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36.7% of the respondents strongly believed that Al has A lot
s life, while 16.7% of the

of impact on their private and busines
respondents were neutral about the impact and 6.7% of the found
Al having no impact on their lives a tall. This pie chart clearly shows

~ that Al is impacting lives of people whether itis private or business.
As per the respondents most of the marketers worldwide are

. using various social media plat forms for marketing among these

You Tube (40%) is most used followed Instagram,

wrlt AeEeeiing 18 a0 e e ress et sycial e platinoms lar mykelerz werklwde?

L LR )

B Furnlosr
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I P
Q Tanri

@ Lranr:
S ieres

Ihis shows that the marketers should tocus maore
on

Pe

= platforms such as YouTube, Instagram and Face book. Because today
i I : . : o
[ JEvery other person is using social media and that's the b |
*,»;-_.--;,_'::for marketing brands. est place
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et

consisten cyacrossall platforms is al soone of the challenges faced

by users.
et ® i eezeneg Sl Dulican e thue yons Bk 1y e g el gl il argend ) [Tttt B ok edisfating Jo E:
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As we can see in the above pie chart according 10 the

respondents Transparency and account ability (36.7%) is the aspect

which needs urgent ethical consideration in Al implementation

within social media while equal view i 36.7% are for User privacy
-and data ownership. There is a lot of aspect of Al which needs urgent
- ethical consideration with in social media.

['e-f-,;.—.-';_-;E'Challenges and Limitations
Hinciie Al has enhanced social media user experiences, but

;italsofar:esseverallimitations.Thepc:ssibiIityufa[gorithmicbias,which
‘may result in then just treatment of particular groups of individuals,
is one of the major issues.

Additionally, the rapid technological advancement means-that
v -fegulatory frame works and ethical guide lines till have to catch up,
ﬁ'l"::leaving Al developers and social media companies to confront
" complex ethical and legal issues alone. Another growing concern is
- the effect of Al on social media jobs in the future. With the
| e ateoris b e i

; ; g the natureof work.

Ad ' i
dressing these concerns will require proactive initiatives

2 tocrea ini

L fields t? new training programs and support for workers in affected

et A a - e W

st with policies to guarantee that the benefit so Al are
ed more broadly across society, |
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e

T —
Suggestions and Conclusion

Artificial intelligence is the future and present of social media,
Machine learning, automation, and Al-powered analytics help
marketers make sense of the enormous amount of data that social
media creates and put those in sights in to action to drive business
performance, |

With consumer expectations higher than ever before, brands
need to leverage Al to be there with the right messaging at the
right time and on the right platform. Marketers can use the insights
drawn from customer data to inform strategy and quickly react to
trends in consumer beh_aﬁvidr_.

According to.the data collected and analysis done it would
conclude that Artificial Intelligence is very much vital to social media
marketing success, so the H1 gets accepted andH0js rejected in the
above case,

X




T TRL M

13

CHALLENGES AND PROSPECTS OF MICRO,
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Abstract
Micro, Small, and Nedium Enterpeises {MSNIE] constitute (2

back , s

o bone of the Indian industry, serving as an 0y
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ﬂ;,'.ﬂf pravidar af Mass-consumption products such ag food
i is, metals, electrical machinery, rubber, '

ica and plasy
chem finition of MSMEs: plastics.

e
21,‘,3 revised definition of an MSME, which will BO into effect
oY 2020, depends on a l:m;nbination of turnover restrictions
,nd investment covers on machmenf- and equipment. Businesses
ngaged in manufacturing and services are subject to the same
restrictions.
Table: Classification of MSMEs in Manufacturing & Services

\ Investment Up to \ Annual Turnover Up to
— Micro \ 1Crores | 5 Crores q
small | 10 Crores | 50 Crores 1
Medium \ 20 Crores ‘ 100 Crores _\

Objectives of the Study:

-]

To Understand the challenges and prospects of MSMEs
e To Analysis the growth and performance of MSMEs

© To understand the contribution of MSMEs in economic
development of India.

Challenges in MSMEs:

1. Shortage of skilled labour: India has a \arge labour force, but ;
the majority of them lack formal training. Large companies ‘;Ji
hire qualified staff and offer greater compensation. MSMEs :

are required to employ people who are either semi-skilled
or unskilled. As a result, MSMEs have inadequate managerial |
skills.
2. Lack of Technology: MSMEs in \ndia are highly diverse, with
just a few percent operating with advanced techiology bases
and the majority using outdated technology, *-f"h"';h lead% e
low productivity and poor quality of products. MSMES ;ri
unable to benefit from large-scale production gconomies Aus
to Lheir small size. - ount for roughly 40%
3. Handiness of raw materials: MSMES 3O sa% USE imported

. e pusingss=
of national exports. Oniy SOME .
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ariff ratos for therm pusinesses that employ logally ﬂttess;'bi’.‘h
e matenials, nawever, also have Lo deal with g Variey g
issus, such as celling their products back to the m""r'num?[
st @ lower price and being dependent on traders in thg 5, ¥
£ar heir raw materials. na
tariff structure: Dusto their higher labour coses i
miph material-tg-output patios for certain metals (such a¢ stepl
copper, and many non-ferrous metals), small businesses an;
aspecially impacled by the significant inversion of the tarj
srructure thai has resulted From this, This is because their
are higher than those on manufactured gocds other

peversed

_Il-l

tarifis
thzn consumar goods.
influence of reforms and glebalization: The LPG palicy

signalled the deragulation of the industrial economy by
eliminating icensing and reservations, which allowed for bath
interazl and external competition in the industrial sector,
Globalization also resulted in lower tariffs and the removal
of quantity restrictions, which had a significant effect an
MSMEs. Imported goods that are both more affordable and of
higher quality are a significant threat to MSMEs across a range
of industries, including toys, chemicals, silk, and autos,
Prospect of MSMES in Indfa:
1. Employment Generation
According to the Ministry of Statistics & Programme
Implementation, the contribution of MSMEs in the GDP is 30% In
2022-23,28.2% in 2021-22, Effective measures are also belng taken
Ih'r’ the Indian government 1o increase the number of jobs available
"".MSME-"- The Govermment of India has implemented several
f-”"“f‘*ﬂ‘ initiatives Lo support and devalop MSMEs, including the
:'"I””E Ministar's Employrent Generation Programme (PMEGP), the
dicts and Small Dnterai s Cluster Dovelopment Programme

-_L.‘_=:i r_“;, R T .
J: the Szhie Franatia ol R152A05 in North Fastai

ke O RANUTACI fin s

Jruf p 5 5
op anctors that suppors pASHE,
ieo SURp SMEE generata 4 (ot at 135

| Gy
nitias.

Table: employment Opportunities in Belaead
Servizes Tladiﬂg lthTi:-i-':'J-"
1200 | 10871 | ooa |

10425 | iner | oo
20625 | 2035 | ‘m‘j

Al
oppet
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i - =73 o2 1
2] &g i E 2 g
"
b T Taribest Ll Faces
] Winpus TS

2. Forus on Customer satisfaction
pASMES are now emahasizing cusiomar sadstaction as well,
Their production process is based on the damands or spatNCatTs

of their clizntele, Tharefore, MSMESs can foous more on chent
satisfaction.
3, Enhance of the Expart

WMSVIEs are doing betiar because of the sup

the State and the Centrul Governmant. podizionally, Indian p
o zams ara in bt

ahave a greatend

port from Batn
ot
such a5 wooden items and other handerais
demand on the global market. MSMES theraier
of increasing export,

o

1. Generate in Foreign Investment .
: ! s JnAigtrios, with
FASMEs in India are one of the fastast-nrodina indistrins, vl ..
wa frposiment. s Lo ats

i abte groweely cates and returns U8 R
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India is rapidly InCreasing
Conclusion: t ‘
e, the MSMLE sectlor
Over the past decade, 1 . has - ergnne
nificant changes, including a two-fold increase
SIS L

in regislered firms
d the expansion of services enterprises. The g SCcto
it ' |

zccounts for about a third of India’s GDP ang Makes m

ajor
utions to Indian society. MSMEs encounter hurdles gyc

= berd
CONLTI
o

h as

hen Starting 5
usiness in the country, Because of technical improve

J
limited bank cradit and extensive documentation

s

Ments,
clobalization has crezted unprecedented levels of competi

tion. |
today’s price-orignted competition, low-cost com Panies in em erging

nziions provide z substantial challenge both domesticaliy and

inte ssentia|
Rloys over 11
ell-being of the nation,

rnationaliv. These challenges impact the

szcior ths

growth of an e
¢ accountsfor one-third of India’s GDP, em
Crore people, and contributes to the w
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antire transaction landscape has shifted, offering I, the
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mal
shopping

shopping action- .
E-banking can grow exponentially to meet the gy,
Mands gf

customers who are evolving and technological brea’ﬂhrnu
hecause of its great adaptability. It can sustain greater gy, hihf
and higher transaction velumes reliably 25 the systom 5 i :s
the versatile infrastructure. Banks use Al-powered rhat oy hﬂ
customer SUPROIL machine learning algorithms for fraud "E“!Etian:
and block chaln-based smart contracts for secura anil transpareq
transactions. E-banking platforms malntain a lead apd —
consurmer’s evolving expectations by endlessly introducing pay,
fogiures in today’s dynamic digial world.
The Gevernment of Indfa cnacted the IT Act, 2UC0 an Octobay
17, 2000 that grants legal recopnition to electroaic transuctiang
Banking. The Reserve Bank of India plays a supervisory rola |n
 oversecing diffarent facots of e-banking. [lowevar, a tiny ssgment
of the Indian pepulation is confused abuut enline banking and 1hisks
it pramotes dishonest hehavior. They consider using electronic
hanking to be risky financially. In actualily, though, it alaces a high
priority on safezuarding clients’ private information and financia!
assots by offering 2 wealth of robust security measures. This teads
to increased customer trust. There are myths such as (he ooz
regarding the fack of uaiversality of mokile apps and 1 szaurily of
digital finanze, But thesz are comyiately false, Sevors il ifacaze

ns ol k-
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caticn eolutions arz employed in order tq tuls ot frang
anted “‘:CEZE : Mmi-;rn iz;n!:mglmr;w 12 COMES With 2 e
:ange of functl:'msr SE;:IE:'Q ;i?n I.‘.r::wﬂm and use i ingarfaee;
st gf theit rcmar_ v p |h| Y. One of th primary benzfits
o the sople of l!‘ldl:, 1LfErelt ere anla many indizenous and
Egianal [anguages, |5 ; e i’E 'rl:*':hﬂ su h'ﬁmﬁf-’i and make inguiries
aid {arguag® othert EI’] nalish. Cuslomer's cencedms regardinz
Lortage of familiarity with the platiorms could bz addrazsad
by sducatink themn abeout thff pros and cans of onling barking,
he purchase of stocks instantaneously throuzh onling trading
latforms have replated the f“"_"""”"ﬁ pracess of physically visiiing
rokerate firms or barks, filling out forms, waiting for accaunt
apprﬂ‘-'”L arl placing @0 ordor with the broker in ordar to exserta
e trate through the stock pxchange. Research on the stack marka;
ond pur:fn-ﬁn management are accessible from anywhere in the
warld. Invastors are able to respond swiftly to shifts in irvesing
strategy of m2 rket swings. Lass expensive transacifan =xp=nses
have replaced the large fees associsted with traditional brokeraga
services. Due to the fact that enlin trading platforms are available
a3 larpe number of individuals, institutions, and foraign investors,
more people have the chance la engage in trading activities. E-
yanking systems offer rosearch tools and capabilitics for makel
analysis o assist users in examining various investmént options,
analyzing market trends, manitoring stock performance, mutual
tund performance, and other related tasks. In order 10 give
consniers, the opportunity to practice irwesting tisk-lree and gat
practical sxperience, they alse offer interactiva toals like

investment simulatars and virtual trading accaunts. Tailored
air goals and

in2

il

(heir =

investment sujrpestions assist investors in achieving th
needs. Conventional banks did not afier instruction and ceunial
at Lhids hosel,
Yl L comios bo manapi el funds by teavaling to Banks
i g pegion miles pway, A farmer living in 2 soall ottty
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in the foothills of the Himalayas faces many problems, P"Fﬁf.uramlr
during the rainy seasonh when the roads become impassahle. It ugey
to be difficult to coordinate timely payments from smal busines,
owners to their suppliers due to the distance betweean tWo states
But in the modern day, technology has completely changed gy,
businesses operate. People have embraced e-banking as a Way tg
get past the obstacles presented by geographic barriers Since they
have access to new technologies. Even in the mMost remote areas of
the world, e-banking has damonstrated its capacity to improve lives,
Despite its challenges, e-banking, which helds SWay, canngt
be neglected. We need to realize that innovation always hits a snag,
However, as we change and adapt, we bring solutions to tackle
them. E-banking will remain a I!'r'ebfr:nuci tool that drives Progress
and prosperity in everybody’s financial Voyage across the nation
and globe,
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